
2023 WSC CAR Survey Responses  

57 regions 
7,731 member responses in 8 languages – English, French, Polish, Portuguese, Spanish, Russian, & Ukrainian 

 

 

0 2 4 6 8 10 12

No new recovery lit
Booklet of Step study questions taken from Chapter Four, ͙
Step working booklet focused mainly on Steps 1–3, aimed ͙

Step working guide aimed at members not new to working͙
Create a new IP or booklet: DRT/MAT as it relates to NAΎ͙

 ΗOn using social media in NAΎ (2018)
ΗMembers’ experience, strength, and hope on ͙

 ΗIP for a daily personal gratitude inventory
 ΗPersonal stories about relationships and families in recovery

 ΗAn IP for newcomers containing the NA suggestions
 ΗAn IP focused on meditation

 ΗDealing with trauma/PTSD in recovery
 ΗSpirituality in service: Atmosphere of recovery and͙

 ΗDealing with grief in recovery
 ΗSpirituality in NA: What does it mean that NA is a spiritual,͙

Literature for women in recoveryΎ (2020)
Literature for atheists and agnostics

Literature for younger members
Literature for older members

Literature for experienced members/“oldtimers”
Literature for LGBTQн members

Literature for First Nations/indigenous members
Literature for members who are veterans

I donΖt know
Other

1. New Recovery Llterature—choose up to 3 (percentage)

Regional responses Individual members
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No revisions to recovery literature

Add “gender” to “What is the NA Program?” to read: ͙

Review currently approved recovery literature to gender͙

Revise and simplify the Step Working Guides

Revise the Sponsorship book

Revise Recovery and Relapse

Revise Accessibility for Those with Additional Needs

Revise Am I an Addict?

Revise H&I Service and the NA Member

Revise PI and the NA Member

Revise The Concepts booklet

I donΖt know

Other

2. Revisions to Existing Recovery Literature—choose up to 2 (percentage)

Regional responses Individual members
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PR video explaining what NA is, how it works, and how to͙

Our public image: creating confidence in NA

More social media guidelines above and beyond the service͙

More short, focused PR resources such as tools to assist in͙

Sponsorship behind the Walls basics

Internal PR basics

Cooperation, not affiliation—our relationship to others, ͙

Virtual service basics (including virtual service meetings,͙

The impact of technology on services and workloads

Best practices for service workshops

Carrying the NA message effectively

Personal application of Concepts and Traditions, as a͙

Facilitation basics

What is NA World Services and how does it work?

Fellowship development basics

Collaborating among service bodies

When service bodies split or reunify

Description of service commitments at areas and regions

Effective report writing

Tools for leadership and mentorship, including as they relate͙

Group support forum, local service conference and local͙

Policy in NA—different kinds of policy styles and approaches

Self-support in NA (what it means, how we handle funds,͙

 Information for creating legal entities/incorporating

How do we protect the NA message and carry the message?͙

Area treasurers’ and budgeting basics

I donΖt know

3. New Service Material—choose up to 3 (percentage)

Regional responses Individual members
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Update A Guide to Local Services in NA (GLS)
Revise Translation Basics

Revise and update Planning Basics
Revise and update PR Basics

Revise and update H&I Basics
Revise and update the service pamphlet Disruptive and͙

Revise and update the service pamphlet Group Business͙
I donΖt know

Other

4. Revisions to Existing Service Material—choose up to 2 (percentage)

Regional responses Individual members

0 5 10 15 20 25

Gender-neutral and inclusive language in NA literature
Reimagining and revitalizing service committees (to further͙

Dealing with disruptive and predatory behavior
Self-support in NA: Seventh Tradition and Eleventh Concept

The Fellowship Intellectual Property Trust (FIPT)
Our Symbol—a closer look

The importance of our Traditions to NA
Group conscience and consensus-based decision making

PR basics—what they are and why they are important
Spiritual principles and service

Social media and PR issues
Making NA accessible for those with additional needs

Building our unity while respecting our differences
Retaining members in NA

llness/medication and our literature
I donΖt know

Other

5. Issue Discussion Topics—choose up to 3 (percentage)

Regional responses Individual members
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